TESTING & OPTIMIZATION
FOR MOBILE DEVICES

A quick guide by the very fine folks at
Visual Website Optimizer
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Introduction

Here at Visual Website Optimizer, we've
been hard at work for the past few months
on rolling out A/B and Multivariate testing
for mobile websites.

The feature is now complete and with
mobile eCommerce on an unabated rise,
you can optimize your landing pages and
websites  to generate more sales and
conversions from mobile and tablet users
too.

This guide covers a few insights into the
growing mobile eCommerce market, best
practices on designing mobile pages and an
overview of this new Visual Website
Optimizer feature.
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Mobile and Tablet
eCommerce Statistics

Why you should be paying attention to Mobiles and Tablets as
marketing and customer acquisition channels
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Mobile eCommerce Statistics

Mobile Commerce Growth
35
The numbers are clear.
Mobile commerce will 30
increase in the coming 25
years and you should
be prepared to take 20
advantage of it.
\_ J 15 i USD billion
10
5
0

2011 2012 2013 2014 2015

Source: eMarketer
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Mobile eCommerce Statistics (continued)

Smartphone Usage Growth
2011 Shipment Share (%) Annual Growth
(million) (Q4 ‘11 / Q4 ‘10)
Android 237.8 48.40% 244.10%
i0S 93.1 19.10% 96.00%
Blackberry 51.4 10.50% 5.00%

Android and iPhone make up 67.5% of the\

\.

smartphone market. Coupled with their
growth rates, these two are the ones to
focus on when creating your mobile
website. Yy,

Source: Canalys
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Mobile eCommerce Statistics (continued)

Shopping activities by US Smartphone Owners

A( Smartphones and Tablets are primarily
30% used for pre-sale activities. Tablet users
have a higher propensity to buy.

/
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Why is the consumer shifting to mobile?

The number one reason why smartphone
owners use mobiles/tablets for shopping
related activities?

LAZINESS

Therefore, the primary aim of your mobile
website for the next year should be to aid couch
commerce.

Do this by
1. providing all pre-sale information on your
mobile website, and

2. incentivizing buying behavior through
various means. Image Source: Mr. Thomas @ Flickr

Source: InternetRetailer
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Tips & Tricks for
Mobile and Tablet Web Design

Quick tips you need to keep in mind when creating web and landing pages for
Mobiles and Tablets to ensure they convert well
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Mobile eCommerce Tips and Tricks

How to see mobile data for your website on Google Analytics

In the “Standard Reporting” see In “Advanced Segments” select
Audience > Mobile > Overview Mobile Traffic and Tablet Traffic
S Home Standard Reporting Custom Reporting

Overview ] .
Audience Overview

* Demographics

Advanced Segments Email Export v Addto Dashboard  Shortcut BETA
¥ Behavior

Select up to four segments by which to filter your report (7
T Technology

Default Segments (
Browser & 0S i
[ referral Traffic
Metwork
|:|\.-'i5'rts with Conversions
- Maohile [C] wisits with Transactions

m

Mobile Traffic
Overview Tablet Traffic
. [] Nen-bounce Visits s
Devices

Apply | cancel
* Custom

Visitors Flow

Visual Website
Optimizer



http://visualwebsiteoptimizer.com/?utm_source=guide&utm_medium=blog&utm_content=Footer_Button&utm_campaign=Mobile_Testing

Mobile eCommerce Tips and Tricks

Mobile website and an app are not the same thing

amazon

Deals

[:_Search Amazon conﬁ] clo

Wish List "\

\aes/

=5

The All-New Kindle Family

Kindle Fire HD 7"

all Wayne =

6:14 AM 0 3 @

amazoncom

— © ¢

If your customers come to your mobile website only occasionally, it makes sense to
not invest in an app. Create an app when you see a regular stream of visitors on your
mobile website and you have figured out a way to meaningfully engage with them.

An app that enables visitors to do more than just “searching-and-shopping” has a lot

better chance of adoption.
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Mobile eCommerce Tips and Tricks

Provide a big, easily clickable search bar

Due to a lack of space, mobile customers don’t want
to spend their time scrolling and clicking.

CITIZEN
ECO-DRIVE MENU

Instead, provide a large, easily clickable search bar

that quickly delivers what they are looking for.

COLLECTION: CITIZEN ECO-DRIVE

MEN'S STRAPS MEN'S STRAPS
AOonnn nep Anoanne . n

Image Source: MobileAwesomeness.com
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Mobile eCommerce Tips and Tricks

Include social media on your mobile pages

. (0]
Research done by Nielsen shows that almost 25% of . e

mobile and tablet shoppers use social media to
comment on their purchases and another significant RN EERAY:E =

number go on to write reviews.

Nats acquire Span from Twins
for Minor Leaguer

Thursday, November 29, 2012 4:36 PM
ET

This is pure “word-of-mouth” publicity that can have  TOP HEADLINES

significant benefits for brand awareness increased
conversions.

Upton introduced in Atlanta
after signing deal

W Wednesday, November 28, 2012 5:25
PM ET

MLB, union near agreement on
expanded testing
Thursday, November 28, 2012 12:58 PM

Image Source: MobileAwesomeness.com
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Mobile eCommerce Tips and Tricks

Match mobile ads to customer intent

Understand the needs of customers who look
up your brand or related keywords on Google
Web Images Places News More 2,

using a mobile device and serve ads with a —_
“Click-to-Call” link. Food Delivery Restaurants ads @

www.justeat.in/Food_Delivery
Order Online Now! Food
. . . Delivery From Local Delhi
For example, someone searching for “indian Restaurants.

food delivery” places is likely to appreciate North Indian Restaurants
seeing the call button in this ad.

GO.,nge indian food deliv:

Order Food Online
www.bigbite.in/Order-Food-Online
Pamper yourself with a Sumptuous Meal.
Delivered to You in a Jiffy!

Best indian food delivery San
Francisco, CA
www.yelp.com/search?...ind... - United States
Reviews on Best indian food delivery in San
Francisco Little Delhi, Udupi Palace, Indian
Bento, Saffron ...

Places for indian food delivery
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Mobile eCommerce Tips and Tricks

Avoid the need for horizontal scrolling and zooming

Find the products you need.

<o)

Ie i SIGN UP for savings, fips and
Products Product Locator FAQ  About Dixie® Contact Us % R T

Fight germs
with fun.
| D f with
| isposable Dixie® Bath Cups. Products >
| They're a simple way to make
oral hygiene more fun.
LEARN MORE » Product Locator ) 3
'\. Contact Us »
&
' About Dixie® »
Dixie normal website Dixie mobile website

Setup the mobile version of your website so that users don’t have to scroll
horizontally. Also try to ensure that all information is easily viewable without the
need for zooming. Dixie gets it right with their mobile website.

Image Source: MobileAwesomeness.com
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Mobile eCommerce Tips and Tricks

Clean up the clutter

@ Search Dealer Inventory En Espafnol Dealer Locator

VEHICLES SHOPPING TOOLS SPECIAL OFFERS OWNERS EXPLORE KIA USA

SHOPPING TOOLS

BULD YOUR KIA & .
PAYMENT ESTIMATOR The 2013 Rio
COMPARE VEHICLES FUNctional™

QUICK QUOTE

SEARCH DEALER N @ CLASSLEADING 138-HP GDI

INVENTORY J 2Ly
TRADEN APPRAISAL - \ $  GREAT LEASE OFFER &
. - - AVAILABLE

CREDIT SCORE : '

ESTIMATOR

DEALER LOCATOR ~ - 7 o )y EXPLORE
VIDEOS E : RIO
ACCESSORIES \

A ‘
SPECIAL " : Tra——
OFFERS SORENTO SPORTAGE SEDONA  FORTE FORTE5DOOR FORTEKOUP OFTIMA OFTIMAHYBRID |RIO  RIO5-DOOR SOUL

VIEW ALL »

CROSSOVERS / MINIVAN

BU ZZ & Y MPG RATING EB
REIMBURSEMENT
RECOGNITION al PROGRAM
VIEW ALL »

Home  Sitemap  Aboutkia  Contactkia  Wamanty  Certified Pre-Owned  KiaMotorsports ~ Privacy /Legal  *MSRP S H{EF=0r|Y Follow Us: [ |2 ol

KIA web

THE 2013 SORENTO

A departure from the expected.

Starting at $23,150%
EXPLORE )i

. e

v ALL MODELS

- R o

Sorento Soul Rio
e S "
Rio 5-Door Sportage Forte
KIA mobile

Space on a mobile phone is constrained so you should look to prioritize content and
strip your mobile pages of any clutter. This also helps because most phones are on 2G

or 3G, instead of other high speed networks. Good size for a mobile page is about 75KB.
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Mobile eCommerce Tips and Tricks

Don'’t let your mobile website break across screen sizes

The Boston Globe

i The Boston Globe

Ltdpidianimiebed Obama unveils $3.8
s i trilline spending plan

Between iPhone, iPad, Android and Blackberry smartphones and tablets, there are
more than 500 screen sizes out there. You can’t create a website for all, but you should
invest in responsive design that scales across all.
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Mobile eCommerce Tips and Tricks

Chuck all these tips and tricks and just test it

Like we’ve always said, best practices are simply generalized insights that don’t always
work. What is important is to understand your visitors/customers and start testing.
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Overview of the
Mobile Testing Functionality
In Visual Website Optimizer

A quick walkthrough that’ll show you just how easy it is to create A/B, Multivariate
and behavioral targeting campaigns for mobile websites in Visual Website Optimizer
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Mobile Testing Walkthrough

Step 1 of 4

% Enter your URL:

Click on “Create Test” in the
Visual Website Optimizer
Dashboard and enter a URL as
usual.

J
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Mobile Testing Walkthrough

Visual Website n o~ O 7 © Design ode O

Optimizer Help @ Erovse Mode Decktop

L peckiop

There’s a menu in the Visual Editor which allows you to
choose the device you want to create a test for. Default is
“Desktop” and VWO currently supports iPhone, iPad, Android
and Windows Phone devices.

\_ )
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Mobile Testing Walkthrough

Visual Website - 1t
Optimizer gack | Dashboard

Mobile version of website (if
any) corresponding to that
device will open in the Visual
Editor

Test URL and Segmentation
settings are automatically
updated

Your test is now configured to run for iPhone
users only

o Your test URL has been changed to
http://www.redcross.org/m/index.jsp ?
o Segmentation has been changed to iPhone ?

Design Mode
;o> G .
Help @ Browse Mode IPhone

American
Red Cross

Donate Funds
Take a Class

Find Help

“Rotate” button

Variations (2
Control

Variation 1
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Mobile Testing Walkthrough

g? Visual Website - L]
Optimizer Back | Dashboard

Create Variation(s) as you
would do on a non-mobile
website.

Your test is now configured to run for iPhone
users only

o Your test URL has been changed to
http//www.redcross.org/m/index.jsp ?
o Segmentation has been changed to iPhone ?

L I | ?
Redo Save Help

(©® Design Mode
@ Browse Mode

Donate to a Cause

v
IPhone

23% >

3 Change Image
BZ EditImage
Edit HTML
% Clone Element
Tt Rearrange
2 Move
Resize
Hide
Remove
§$ Change CSS

& Select Parent

Variations (2/
Control

Variation 1
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Mobile Testing Walkthrough

Visual Website 2 © Design Mode
Optimizer nd GGGl @ Browse Mode

THE HUT

SHOP BY DEPARTMENT | SHQ

B

Your test is now configured to run for iPhone
users only

o Segmentation has been changed to iPhone ?

Cancel m

4

Control

Variation 1
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Mobile Testing Walkthrough

Step 4 of 5

® Which visitor actions would you like to track for this test?

Primary ? Delete

Goal #1 triggers when visitor | clicks on a link: |Z| @ =

clicks on a link:

gk Add another goal page
submits a form to:
engages on the page
triggers custom conversion at URL:

generates revenue at URL:

==

Setup goals as usual
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Mobile Testing Walkthrough

i About Test

Test name:

Motes:

* Test Pages and Audience

Run test on URL(s): #
Percentage traffic to include intest: 2

Targettestw a Segment 7

Other Settings

Are multiple different domains involved in the test? ?

Enable heatmap for this test? 7
Integration with Google Analytics 2

Automatically disable losing variations? ?

Automatically show winner to all visitors? 7

Test #2
P
http:/ fwwawr hotels.com/mebile/index.html Change
100% Change
Cancel
Mobile Device [=] 1= equalto [=] [iPhone % x

gk Add visitor condition

Test URL and Segmentation
automatically reflect device
information

Change

Heatmaps only show “Finger
Taps” and not Dragging lines
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Mobile Testing Walkthrough

Finally, include code snippet in the Head section of your
mobile/responsive website and click “Start Test”

And your test is live!
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Mobile eCommerce
Resources

Free resources you can use right now to gain a better understanding of your target
market and mobile eCommerce usability
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Mobile eCommerce Resources

The Mobile Playbook by Google

“"MOBILE PLAYBOOK

The Busy Executive's Guide to Winning with Mobile

A free, interactive web-guide by Google on how to best leverage your mobile
presence for the different kinds of customers out there. This is a must read.
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Mobile eCommerce Resources

Designing Usable Mobile Websites by PeakUsability

Designing Usable
Mobile Websites

Dan Seward
January 2011

=PeakUsabiity

A free PDF by PeakUsability on designing usable mobile websites. Filled with a
plethora of best practices.
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Mobile eCommerce Resources

Our Mobile Planet by Google

Explore & export data
on mobile shopping, COUNTR *
advertising, usage and -
behavior in your

country using Google’s oleshogs
Our Mobile Planet. smartphone

« Prefer to use computer/laptop
« Doesn't feel secure

Barriers to purchasing on smartphone

Denmark

MOBILE BEHAVIOR =

Metherlands

Hi
I
::I..
IF

Country

o
-

44
+ Payment is too complex UK o

RV TR
-

Prefer to use computer/laptop
USA

L
9
=

[] Never heard of these services

25 50 5 100

=

Doesn't feel secure
Payment is too complex E %

[] Payment features not
available Base: Smartphone owners

[] Others

» Freauency of nurchase made on

Il Frefer to use computer/laptop Doesn't feel secure

Payment is too complex

Selectall  Deselect all Close

VEAR .
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Get started with Mobile A/B testing!

Sign up for a FREE 30 day trial

To schedule a demo, send an email to sales@wingify.com
All trial accounts have Mobile A/B testing enabled!
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